
 

2010 SPONSORSHIP OPPORTUNITIES 
 
 

Bronze Sponsorship  

The bronze award sponsorship includes the following benefits: 

� choice of any available of the twenty four bronze awards; and first right of refusal in the following year; 

� two invitations to the 2010 SA Media Ball; 

� your logo on the poster advertising the 2010 SA Media Ball; 

� your logo and link on the Awards website – www.samediaawards.com.au; 

� your logo in the program for the 2010 SA Media Ball;  

� acknowledgment of sponsorship and display of your logo on screen during presentation of the award. 
 
 
 

Silver Sponsorship 

The silver award sponsorship includes the following benefits: 

� choice of any available of the six silver awards; and first right of refusal in the following year; 

� two invitations to the 2010 SA Media Ball; 

� your logo on the poster advertising the 2010 SA Media Ball; 

� your logo and link on the Awards website – www.samediaawards.com.au; 

� your logo in the program for the 2010 SA Media Ball; 

� your organisation’s banner displayed at the 2010 SA Media Ball; 

� a company representative is invited onstage to present the award during the ceremony; 

� acknowledgment of sponsorship and display of your logo on screen during presentation of the award. 
 
 
 

Gold Sponsorship 

The gold award sponsorship includes the following benefits: 

� choice of any available of the two gold awards; and first right of refusal in the following year; 

� four invitations to the 2010 SA Media Ball; 

� your logo prominently placed on the poster advertising the 2010 SA Media Ball; 

� your logo and link on the Awards website – www.samediaawards.com.au; 

� your logo in the program for the 2010 SA Media Ball; 

� your organisation’s banner displayed at the 2010 SA Media Ball; 

� a company representative is invited to speak at the 2010 SA Media Ball; 

� a company representative is invited onstage to present the award during the ceremony; 

� acknowledgment of sponsorship and display of your logo on screen during presentation of the award. 

 



 
 

2010 SPONSORSHIP OPPORTUNITIES (cont.) 
 
 

Media Partners 

Media partnership includes the following benefits: 

� two complimentary entries in the awards for non Alliance members on your staff; 

� your logo on the poster advertising the 2010 SA Media Ball; 

� your logo and link on the Awards website; 

� your logo in the program for the 2010 SA Media Ball; 

� a table of ten at the 2010 SA Media Ball; 

� your organisation’s banner displayed at the 2010 SA Media Ball; and 

� acknowledgment of sponsorship during the award presentation and display of your logo during the 
audiovisual presentation. 

 
 


